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SUMMARY

CREATIVITY

DESIGN THINKING
WHAT IS IT
VALUES
THE PROCESS



CREATIVITY + DESIGN THINKING
= INNOVATION




SO LET'S FOCUS A BIT ON CREATIVITY

levar-nos para um futuro que


https://www.nytimes.com/2017/02/28/technology/science-research-researchgate-gates-goldman.html?em_pos=medium&emc=edit_sc_20170306&nl=science-times&nl_art=7&nlid=74379941&ref=headline&te=1&_r=0

DECONSTRUCTING MYTHS ON
CREATIVITY

Most ideas are created from scratch

Most ideas come from an individual
process

Most ideas are born in an Eureka
moment



DECONSTRUCTING MYTHS ON
CREATIVITY




SPARKING YOUR CREATIVITY




SPARKING YOUR CREATIVITY




SPARKING YOUR CREATIVITY
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SPARKING YOUR CREATIVITY




SPARKING YOUR CREATIVITY




SPARKING YOUR CREATIVITY




A BOOK YOU SHOULD READ ON
THIS TOPIC

CREATIVE (onFiberee

——— —

NAEASUING THE CEEAT I £

v FNTIAL WITHIN US AtLe

rerv

v

LESTSIILING AFTHSR oF THF ART
Mo o

oF 1w trATIOWN

A DAVIP KELLET

. Searcel
Fooubip LI DEO X A NIAh L <
'




AND A TED TALK FROM ONE OF
ITS AUTHOR







DESIGN THINKING - WHAT IS IT?

“A human-centered approach to innovation that
draws from the designer's toolkit to integrate the
needs of people, the possibilities of technology,
and the requirements for business success.

Thus, the method focuses on three main elements of
a product or solution: people, technology, and
business. All of these aspects evolve around the
customer.”

David Kelley, Founder of IDEO

IDEO




DESIGN THINKING - WHAT IS IT?

DESIGN

ESIRABILIT
THINKING DESIRABILITY

CHUMAN) INNOVATION

VIABILITY
(CRGANIZATIONY

FEASIBILITY

(TECHNCLOGY?




DESIGN THINKING - WHAT IS IT?

“A creative process that stimulates
collaboration and experimentation to
reduce the risks in the innovation

process.”
ESCOLA 0

DESIGN
THINKING



DESIGN THINKING - VALUES

HUMAN-CENTERED & EMPATHY




DESIGN THINKING - VALUES

COLLABORATION




DESIGN THINKING - VALUES

EXPERIMENTATION
&PROTOTYPING




DESIGN THINKING - VALUES




DESIGN THINKING - THE PROCESS




DESIGN THINKING - THE PROCESS

Problem Space

Solution Space

——  ENTENDIMENTO EMPATIA SINTESE IDEAQI_\O PROTOTIPAGEM TESTE —
| |

«Team Building - Pesquisa de campo + Analisar dados « Gerar ideias/ hipéteses - Tangibilizar ideias - Validar solucao

« Avaliagdo do Problema «Identificar necessidades de pesquisa « Criar cenarios « Criar e experimentar com utilizadores

« Criagao de base comum « Explorar contextos « Criar significado « Mudar perspectiva solugbes « Recolher feedback

de entendimento « Entender stakeholders « Mapear perfis de utilizador « Considerar constrangimentos « Antecipar potenciais falhas « Iterar e desenvolver

« Redefini¢ao do problema « Recolher descobertas (personas) « Priorizar e decidir como forma de aprender

« Planeamento Pesquisa

«Identificar oportunidades
« Definir principios de design

e melhorar

With Company.

Adaptado do modelo DD da Design Council e da Standford DSchool - HPI Academy




DESIGN THINKING - THE PROCESS




KNOW MORE ABOUT DESIGN
THINKING

HOW DESIGN THINIUNG
TRANSTORMS ORGANIZATIONS
AND INSPIRES INNOVATION

CHANGE




KNOW MORE ABOUT DESIGN
THINKING




QUESTIONS OR DOUBTS?




rita.tome@teclabs.pt



